Prince William School
Enterprise and Marketing Curriculum Overview

Why Teach Enterprise and Marketing?

1. Combines the essentials of business but with marketing as the key functional
area.

2. High employment opportunities in the local and national job market within
marketing.

3. Skills in terms of research, project management, design, quantitative and
gualitative data, and pitching and presenting.

4. Ability to apply theory to financial data and a design brief and from this
constructing market research, product design, branding and promotion.
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Substantive Big Ideas

Market Research and Customer Profiling

Product Design

Financial Analysis

rLearning for Life

Employability Skills

This course builds skills such as collaboration, communication, creativity, critical thinking, and

resilience. Additionally, this subject develops numeracy and literacy, presentation skills, and
the ability to analyse and evaluate.

Linking the curriculum to careers
Careers in sales and marketing, finance, business ownership, and product research and
design.

Encounters with employers
Assessing business competition, use of the local community and economy for market
research, customer profiling and presenting to an external audience.

Examples of qualification pathways
AT KS5 this course will lead to Business or Economics A level, complement Product Design A
level or other level 3 business and enterprise courses.
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Enterprise and Marketing Curriculum Map — Topics by Term

Market Research and
Customer Profiling

Year 10 exam unit

characteristics.
Market research

Review market research
Market segmentation
Marketing mix

Risks and reward for enterprise and entrepreneurial
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Product Design
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Year 10 non exam unit

Research skills: Different entrepreneurs, value added
examples and extension strategies
Market research, including sampling techniques

analysis and cash

Risks and challenges

Marketing mix, advertising and promotion

Finance: Cost, revenue, profit and loss, break-even

Summer 2

PR, selling, product life cycle, pricing strategies

Collecting market research, practice assignment
Constructing a customer profile based on collected
market research, practice assignment

Collecting market research, actual assignment
Constructing a customer profile based on collected
market research, actual assignment

Construct a design mix, actual assignment

Financial viability of a business proposal, actual
assighment

Review the likely success of a business proposal,
actual assignment

Final submission of non -exam unit work 1
Branding opportunities and threats

Promotional plan and materials
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Financial Analysis

Year 11 Exam unit

Planning a pitch and presentation skills
Practice pitch; feedback and delivering a professional pitch
Reviewing a brand, pitch and skills

Entrepreneurial characteristics; risk and reward.

Continued work on NEA

Types of business ownership, sources of capital and business support
Reviewing finance: Cost, revenue, profit and loss, break-even analysis
and cash.

Reviewing market research, market data and market segmentation.
Reviewing marketing mix, advertising, promotion, PR, selling, product
lifecycle and pricing strategies

Final submission of non-exam unit work 2

Revision for exam unit

Exam revision and taking the final exam. (Date dependant)




Market Research and Customer
Profiling

Year 10 exam unit

Understand methods of branding
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Year 10 non exam unit

Review the likely success of a business proposal

Understand and give examples of different promotional

methods.

Understand factors that affect pricing strategies.

Classify and apply pricing strategies.
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Year 11 exam unit

Pitching and Presenting

Year 11 non exam unit

Development of a brand for a product proposal

Consider factors in the development of a brand personality.
Justify combination of branding methods

Design and create a promotional campaign for a product proposal.
Justify choice and use of promotional materials.

Produce a time frame for campaign implementation.

evaluation of product proposal
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Year 11 non exam unit Exam Unit
Year 10 non exam unit

VOCABULARY

VOCABULARY

VOCABULARY:

Select primary and secondary market research tools to use. Decide on a promotional method for a campaign. Select and justify a promotional method.
Select a sampling method. Produce promotional materials.

Compose and justify aims of market research. Plan pitch

Select creative techniques to use in product design.

Review the importance of the design mix.

Make and justify financial decisions.

Evaluate importance of risks

Recommend, evaluate, assess, consider, self-assessment, verbal assessment, written assessment, online feedback, SWOT analysis
Exploring and generating ideas for their product design. Produce a competitor analysis. Strategic methodology in multiple choice questions

Use peer feedback to assess and improve pitch Using case study information

Analyse, create, review, modify, justification, use of data and calculations, research, design of research methods, selection of presentation techniques
Research, gather, visualise and analyse information. Research, gather, visualise and analyse information. Application of case study information
Problem-solve. Reflect and make decisions. Justification of promotional method
Reflect and make decisions. Justify promotional methods used
Evaluate brand proposal, promotional campaign and pitch.

Comparison of techniques, justifying decisions, chain of events, financial analysis, consideration of external factors
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Enterprise and Marketing Key Vocabulary e

Year 10 non exam unit Year 11 non exam unit Exam Unit
Market research External factors Brand personality Entrepreneur Total costs
Sampling Consumer demand Brand identity Negotiation Total revenue
Verbal skills Budget Typeface Research Profit/Loss
Market segmentation | Risk Brand image Market Research Break even
Customer profiling Challenge Adding value Product development Contribution
Design mix Contingency planning| DRIP model Questionnaire Marketing mix

: Advisor Key performance Product, Price, Place,
Functions - Survey .
indicators Promotion
Economic Training course Pitch Cause marketing Target market
manufacturer

Aesthetics Investor Quantitative data Advertising

Unique selling point
(USP)

Pitch structure

Qualitative data

Banner advertising

Mind maps

Visual aids

Market segmentation

Pop ups

Mood boards

Non-verbal skills

Fixed costs

Sales promotions

Brain shifter

Formal language

Variable costs

Sponsorship

Feedback Non formal language Sole trader Public relation

Profit Feedback sandwich Unlimited liability Product placement

Total Costs Constructive Limited liability Pricing strategies
feedback

Total Revenue Professional Partnership Loan

Break even Self-assessment Franchise Crowdfunding

Contribution Feedback Business Plan Grant

Internal factors

Professionalism

Business Angel




